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Go Digital Bro

Digital Marketing Agency

Website: Email Address:
godigitalbro.com info@godigitalbro.com

Phone Number: Social Media:

+91 7355885111 (@godigitalbroig
+91 8168832462
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About Us

At Go Digital Bro, we help businesses grow, scale, and win
online. We’re a results-driven digital marketing agency

(23K ©500 ) 0
. \/

focused on building strong online presence, generating
quality leads, and driving measurable growth.

With 5+ years of experience, we combine strategy,
creativity, and data to deliver high-performing campaigns

across SEQ, social media, paid ads, and content.
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Social Media Marketing:
We build platform-specific strategies

Content Creation:

We produce high-quality content that

that combine creativity with data. From Branding & Designing: captures attention and drives
content planning to daily management,

We craft strong brand 1dentities that engagement — reels, ads, and
we help your brand grow, engage, and stand out. From logos to complete creatives that align with your brand
convert the right audience consistently. visual systems, we ensure your brand and deliver results.

communicates clearly, consistently, and

professionally.

Performance Marketing: Online Reputation & PR:
From Meta to Google Ads, we create Website & SEO: We strengthen your brand credibility
and optimize campaigns that don’t just We build high-performing websites and through digital PR, listings, and
generate clicks — they drive leads, optimize them for search. Fast, user- influencer collaborations — helping
sales, and measurable ROI with friendly, and conversion-focused — you build trust and authority in your

continuous scaling. designed to turn visitors into customers. industry.
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Why Choose Us

Performance-Driven Approach

* We focus on what matters — leads, conversions, and business growth, not just likes or reach.
» Every strategy is built with clear goals and measurable outcomes.

Multi-Industry Experience
» Worked with brands across real estate, hospitality, fashion, automobile, and local businesses.
» We understand different markets and what actually works in each niche.

Strategy + Execution Under One Roof

* From planning to execution — content, ads, creatives, everything handled by our in-house team.
» Faster delivery, better coordination, and consistent quality across all platforms.

Paid Ads Expertise

* Strong experience in Meta & Google Ads for lead generation and scaling businesses.
» Continuous optimization to reduce cost per lead and improve ROL.
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Research &
Understanding

We start by understanding
your business, target
audience, and competition.
This helps us 1dentify
gaps, opportunities, and
what actually drives

results in your industry.
- J

Our Approach / Process

Marketing &
Distribution

We push your brand to

the right audience through
social media management
and paid ads.

Smart targeting ensures

better reach, quality leads,

and consistent growth.

P

4 )
Optimization &
Scaling

We continuously monitor
campaigns, Improve
performance, and reduce
cost per result.

What works 1s scaled.
What doesn’t is refined
quickly.

o )

Strategy & Planning

We create a clear
roadmap — defining
content strategy, ad
funnels, and growth plan.
Every step is aligned with
your business goals and
focused on measurable
outcomes.

-

~
Reporting & Insights

You get clear,
transparent reports
with performance
insights.

We track growth,
analyze data, and keep

optimizing for better
ROL.
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Social Media Marketing

Strategy & Planning

Analytics & Reporting

o Platform-specific strategy aligned with business goals o Track reach, engagement & performance

« Content direction & monthly content calendar e Monthly performance reports

o Competitor & audience research e Data-driven improvements

e Growth-focused planning (not random posting)

 Identify what works & scale it

Content Creation

Growth & Community Building

e High-quality posts, reels & creatives » Audience engagement (comments, DMs)

« Engaging captions & hooks o Build loyal & relevant followers

 Brand-focused visual identity o Increase brand trust & visibility

e Content designed for reach + engagement + conversion

e Organic growth strategies

Account Management Optional Add-ons (Based on Package)

 Daily posting & scheduling o Influencer marketing & collaborations

e Hashtag research & optimization  Paid ads (Meta & Google Ads)

o Profile handling & consistency o Professional shoots (photo/video)

 End-to-end social media management o Automation & advanced growth strategies
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Performance Marketing

Campaign Execution & Optimization

Strategy & Setup

e Business goal alignment (leads, sales, traffic) e Launch & manage ad campaigns

e Audience research & targeting setup » Budget optimization & scaling

e Funnel planning (awareness — conversion)  Audience testing & refinement

e Ad account setup (Meta & Google Ads) e Reduce cost per lead/conversion

e Pixel, tracking & conversion setup e Retargeting & remarketing strategies

Analytics & Reporting Brand Collaterals

o Track key metrics (CPL, CTR, conversions) e Landing page suggestions & optimization

o Weekly/Monthly performance reports e Ad banners & promotional creatives

e Campaign insights & data analysis e Funnel-based content (lead magnets, offers)
e Identify winning ads & audiences e Consistent messaging across campaigns

Continuous improvement based on data

Creative Direction (Ad Creatives) Add-ons (Advanced Packages)
e Ad creatives aligned with brand i1dentity e Advanced funnel setup (multi-step campaigns)

WhatsApp/CRM integration for leads
Automated follow-up systems

e High-converting copies & hooks

» Visual consistency (colors, fonts, style)

» A/B testing of creatives Competitor ad analysis

e Focus on scroll-stopping content e Conversion rate optimization (CRO)
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Performance Marketing
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Brand Identity Design

Logo & Visual System Color Palette & Typography

e (Custom logo design tailored to your brand e Carefully selected brand color palette
e Multiple concepts & variations e Font selection aligned with brand personality
e Scalable designs for all platforms e Consistent typography system

e (Cohesive visual identity system e Visual harmony across all designs
Brand Collaterals

e Business cards, letterheads, and stationery
e Social media templates & creatives
e Marketing materials (banners, brochures)

e Consistent branding across all touchpoints

Visual Tone & Imagery Brand Guidelines Document

e Defined brand look & feel e Complete brand usage guidelines
e Image style, graphics & creative direction e Logo usage rules & variations
e Consistent visual storytelling e Color & font usage instructions

e Alignment with target audience perception e Ensures long-term brand consistency
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Website Development

Strategy & Planning

» Business-focused structure e Better navigation & user flow
e User journey & conversion flow - e Mobile-first improvements

UI/UX Enhancement

o Competitor & industry analysis e (Clean & intuitive design

e (Goal-based design (leads, sales, bookings) e Reduced bounce rate

Conversion Optimization (CRO)

Design & Development

e Modern, responsive design
e Mobile-friendly & fast-loading
« UI/UX optimized layouts

e High-performing landing pages
e Strong CTA placement
o A/B testing (design & copy)

e Funnel optimization (visitor — lead — customer) « High-converting landing pages
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SEO & Growth

Off-Page SEO Technical SEO

On-Page SEO

o Keyword research & targeting e High-quality backlink building o Website speed & performance fixes

e Meta tags & content optimization e Authority & trust signals e Mobile & Core Web Vitals optimization
e Image & speed optimization e Competitor SEO analysis e Crawlability & indexing improvements
e SEO-friendly structure o Structured data (schema markup)

Tracking & Reporting

Local SEO

e Google Business Profile optimization Google Analytics & Search Console setup

e Local keyword targeting

Traffic & ranking tracking

e Map ranking strategies Monthly performance reports

e Reviews & reputation boost e Continuous optimization
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Influencer Marketing & Content Collaborations

Online Reputation Management (ORM

Monitor reviews & brand mentions

Improve ratings on Google & key platforms

Professional response management

Build trust & positive brand image

UGC (User-Generated Content)

o Strategy based on your target audience

e Sourcing & managing quality creators

e High-converting videos (reviews, demos, testimonials)
o Content optimized for ads & social media

o A/B testing multiple creatives for best performance

Content Collaborations

Partner with creators for brand storytelling

Reels, short videos & trend-based content

Platform-specific content (Instagram, YouTube, etc.)
e Consistent content flow to build brand presence

Influencer Marketing

e Identify & connect with niche-relevant influencers
* Plan & execute impactful collaboration campaigns
e Audience-focused targeting (not just followers)

e Drive engagement, reach & real conversions
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\_\" L \:-'
= (& S8
Ignite Early Learning . |
Magnetic & Interactive
Educational Adventures
4
*-“T‘“ p All
jit’i “’0)4\

Transform Your
Learning with
Expert Online

Tutors!

Personalized tutoring that fits your
schedule and helps you succeed.

Get Started with a Free Trial

r Ay A 4

origing 2 9 ©

Champagne Pearl Champagne Sequin
Lehenga Set Gown

Rs. 306,000.00 Rs. 262,000.00

e

originshyderabad.com
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HOME SHOP READY TO SHIP BOOK AN APPOINTMENT

NEW ARRIVALS

CONTACT US

EAT SIITT

BIIISH PINK

EAL SUI

Shop Now

FREE shipping on 2 or more items (t&c apply)

Home Shop v About Learn v Contact Us

NOW AT 20% OFF! UNLOCK DIVINE DEALS - FLAT 10% OFF!

Pandit Bazar HOME

Shop The Sign Of Success

SERVICES v

FREE DELIVERY ON PREMIUM PUJA SERVICES!

CATEGORIES v

TOP-SELLING PUJA KITS —- NOW AT 20% OFF! UNLOCK DIVINE DEALS - FLAT 10% OFF!

QA 00

SHOP v BLOG ABOUTUS KUNDLI CONTACT

DEEPAK SHARMA
oA Crosef

India's BEST Eco-Fashion clothing.

=COTONIQU=

Free shipping on propaid orders above ¥1,90.

BEST SELLERS

NEW ARRIVALS

India's Most Comfortable Footwear with
Arch Support

SHOP ALL

TRACK YOUR ORDER

Foot Friendly Designs & Comfort for Daily Hustling Men

ebsite Designs And Layouts

TOPSY TURVY , The latest brand innovation by Allure Houseware ﬂ u
Search for products Q Yo ™o
TOPSYTURVY
HOLISTIC PERFECTION
Categories v About Us Corporate Gifting Best Sellers Deal Of The Day Blog FAQs Contact
Cookware v

Lunch Boxes v

FESTIVE OFFER s
10% OFF

Ironing Boards v

Barware v

INLESS STEEL PVD

SHOP NOW

-
=R

HOME SHOPNOW - FAQS ABOUTUS CONTACTUS LOGIN/REGISTER Q< \:.9?0.00

EXTRA 10% OFF ON PREPAID ORDERS

FIND YOUR PERFECT PAIR
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(D/O Asha Goel & Uma Shankar Goel,
Aggarsain Colony, Gharaunda)

(5/0 Smt. Kamlesh Ahuja and
Shree Surender Kumar Ahuja,
Aggarwal Colony, Fatehabad)
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Restaurant & Cafe

Cold
Coffee

Paneer tikka
Sandwich

Q] Frego Huus of Aussoas

— WL . -

Video Edits
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& Fashion

Y )reas
[/‘( /M'/“
Yntent

" Every detail speaks
class,

g
(|
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J—
Clubbing IS overrated. Let’s go on a
simple after-work date |like this
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Conbact No. - +966- 559335495

Adress:- Unit - 308, 3rd floor, SQ Business Tower No. 3,
King Khalid Road , Al Khobar - 34718 ,

HANAENISE

this is the PerfectOpportunity

G

beésb inberior design
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We are handling both shooting and editing

the videos for these accounts

lIm_elites -
LLM

47 posts 322 followers 20 following

LLM | Premium Clothing Store
Thoughtfully Curated Styles

Formal | Western | Office to Dinner | Casual
For Men & Women... more

Shop No.8, Circular Road, Opp. SBI ATM, New Colony, Gurugram 122001
(P LLM Elites

Follow Message 2

anjali_home_fashion
Anjali Home Fashion

142 posts 1,670 followers 13 following
Trusted Handloom Manufacturer from Panipat 1n
25+ Years in Premium Home Textiles

Largest Wholesale Supplier
B2B | Bulk O... more

Vian\

KANSAL

INTERNATIONAL

A\

kansal international -

Kansal International

50 posts 914 followers 4 following

Panipat's leading Trusted Manufacturer in Handloom
B2B | Wholesale | Resell | Retail
Whatsapp for Catalog & Price... more

Plot No 123, Sector 29, Part-1, Panipat, Haryana, 132103, Panipat 132103
® Kansal International

Follow Message +2

ATL

h}f‘-ﬁﬁ W &
PLANET
An ideal Pre-School

Estd. 1999

littleplanethuda1317 -

Little Planet Huda 13-17

42 posts 104 followers 4 following

$® HUDA Sec 13-17, Panipat

& Safe & Caring Preschool

¢ Activity-Based Learning for Kids
# Admissions Open 2026-27

R, ... more
1166, Sector 13-17, Huda, Near Yamuna enclave Gate no 3, Panipat 132103

Follow Message 2
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Curry Csland

(’-@_\ m Sec-Print #"’L POWERPLOY
Cl[]*l‘:.‘ [1-.[;1_]1;[ r_‘«? HANA LIMITED PIOER OCCARBON TS

ENLIVE HOMES

BAR - RESTAURANT

W =

PREMIUMTICKET
& S W H I T E v!?r:.le_fu!:}ul-r&

RESTAURANT E GARDEN

MADELYNN AVE

COACHING.COM

1T
A 4 ANJALI PAL
Nl
PLANET AHF St PANIPAT KANSAL
An ideal Pre-School —
Estd. 1999 I-IP
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Himanshu
(Founder)

Reel Rider Al Architect Clip Commander
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Thank You So Much

Website: Email Address:
godigitalbro.com info@godigitalbro.com

Phone Number: Social Media:
+91 7355885111 (@godigitalbroig
+91 8168832462



https://www.instagram.com/godigitalbroig/
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